
[-j mrmists mnniqg servce, i r r .  
101 Lucas Valley Road, Suite 210 San Rafael. California 94903 
Tel: (41 5) 479-8628 Fax: (41 5) 479-8608 e-mail: ppsi@aol.com 

February 14,2007 

Deborah Platt Majoras, Chairman Steve Galson, M.D., MPH 
FTC Director, CDER 
6th & Pennsylvania Avenue FDA, 5515 Security Lane 
Washington, DC 20580 Rockville, MD 20857 

RE: DmCT-TO-CONSUMER ADVERTISING 
PRINT SIZE READABILITY 

Dear Ms. Majoras and Dr. Galson: 

Pharmacists Planning Service, Inc. @PSI) is a 501 C (3) nonprofit public health, consumer, 
pharmacy education organization is greatly concerned about the direct-to-consumer (DTC) 
print size readability and the ability for patients and consumers who read these ads to 
understand them. These ads basically are for prescription drugs and in many cases are 
promoting the prescription drugs but patients and consumers are not able to read them. 

I am sending you a series of advertisements from various magazines. Please note the 
difficulty patients and consumers have in reading them, especially seniors, who are only 
13% of the population but use 43% of all prescription drugs, over-the-counter (OTC) 
drugs and herbals. 

In 1990 PPSI petitioned FDA on label readability guidelines and introduced legislation in 
California to increase the print size for patients and consumers to improve the readability 
on nonprescription medicine labels. California Assembly Bill 2713 was signed into law by 
the Governor and was enacted regarding print size on OTCs. In October, 1990 the 
Nonprescription Drug Manufacturers Association O M A )  put out label readability 
guidelines after two years of study from a'task force entitled "Draft Guidelines for 
Maximizing Label Readability". I am enclosing a copy of the Label Readability Guidelines 
by NDMA. 

PPSI requests that FTC and FDA get uniformity and guidelines for readability for direct- 
to-consumer advertising so that patients and consumers, especially seniors, are able to read 
prescription drug advertisements. 

cover, I would like to submit a Citizen's Petition regarding direct-to- 
nd label readability in the current advertising of 
C) drugs, herbals and alternative medicines, etc. 

Enclosures 


















































