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REQUEST FOR EXTENSION OF COMMENT PERIOD

Docket No. 2004N-0230 Food; Current Good Manufacturing Practice Regulations; Public Meetings
69 FR 40312, July 2, 2004

Dear Sir or Madam:

The Grocery Manufacturers of America (GMA)' requests an extension of 60 days for the written
comment period on the above referenced Docket.

GMA provided oral comments at the first public meeting on July 19", and indicated at that time that we
would be seeking an extension for the period for detailed written comments for at least two reasons. First,
the importance of current Good Manufacturing Practice (cGMP) to the safety of the US food supply and
the extent of the questions raised in the Federal register notice warrant serious consideration and thought.
Second, the majority of the current comment period occurs during the summer vacation months when it
is, and has been difficult, to convene or even contact representatives of our member companies who are
able to contribute significantly to the discussion.

An additional reason is that, as we learned on July 19", FDA’s own studies on cGMP — a literature search,
input from food safety experts, and a review of causes of food recalls between 1999 and 2003 — will not
be available until the end of September, more than two weeks after the current comment deadline. If
available, these studies could inform our comments, and those of others, in a very useful way.

For the above reasons, GMA requests an extension of the comment period until Tuesday, November 9,
2004.

Thank you for your consideration of this request.
Smcerely,

//,/ »-//

Mark F. Nelson, Ph.D.
Vice President for Scientific & Regulatory Policy

' GMA is the world’s largest association of food, beverage and consumer product companies. With U.S. sales of
more than $500 billion, GMA members employ more than 2.5 million workers in all 50 states. The organization
applies legal, scientific and political expertise from its member companies to vital food, nutrition and public policy
issues affecting the industry. Led by a board of 42 Chief Executive Officers, GMA speaks for food and consumer
product manufacturers and sales agencies at the state, federal and international levels on legislative and regulatory
issues. The association also leads efforts to increase productivity, efficiency and growth in the food, beverage and
consumer products industry.
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