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t* M irth Target Customers 
dive to Cigarettes 

“re the size of Tic Tats and taste like mints. But they k a wallop Qf ~c~tine. 

~pst~ cigarette m er Star Scientific Inc. is making the smalf lozenges from powdered tobacco mixed 
with eucalyl+us and mint flavorings. The company% goal: To supply nicotine to smokers at work? on 
airplanes and in other situations where they can’t light up. 

Star says it will test-market its new uct, named Ariva, in Dallas an 
or early September. A box of Ariva go for about $3 I- the same as 
cigarettes -- md contain 20 pieces, or “cigaletts,” as the company calls them. 

elieves there will be huge demand fur its h~d~tuba~G 
& Williamson Tobacco Carp., the country’s third-l 

pellets as restrictions on smoking rn~~t. 
est cigaretle m 

‘0 
a unit of ZMlsh Amerie~~ Tobacco PLC of London, has signed an ag 
self Star9 h~dnt~ba~c~ products under its own brand name in the U.S. 

to Star, which wuuld sell Ariva itself. 

1 

Meanwhile, tTST 
company, hopes t 

nc., the country”s 
lure smokers wit 

product, which it says eliminates users’ need to spit. The maker af 
Skaal and Copenhagen sn~f declined to further describe the product, 
headed for test markets in October, for fear oftipping off rivals* 

The advent of Ariva and simile products marks a signi~~~t step 
toward the emergence of a market not for tobacco but for nicotine. 
And antitobacco advocates complain that under current law, vi.rtuaIly 
unregulated tobacco companies have huge advantages over 

tpharmaceutical firms in the development and safe of 
nicotine-delivery products. 

‘“makes nicotine a recreational drug without concern for the 
~~~~l~y, head of the ~assa~huse~s health department’s to 

ea& consequences,f’ says Greg~~ 
aces-cant& program. We and other 

public~heaI~ experts say the launch of the product demonstrates the need for Food and Drug 
A~nis~ati~n jurisdiction Over tobacco, a power that the Supreme Court ruled Iast year it doesn’t have. 

T~bacc~~~~n~~l experts also worry that Ariva could 
ally leading them to start smoking. Star points 

ren, hooking them on saltine and 
can be sold 1awfUy oxlly to people 

are at least 18 years old. The company is sealing the lozenges in childproof packaging, and its 
boxes carry warnings that “There is NO safe tobacco product.‘” 

says its market research shows that more than 40% of America% 47 million smukers are looking for 
socially acceptabIe alternatives to cigarettes. Paul L. Ferito, Star’s chairman, says: Rowe see this as a 
muItibilli~n market nationaIly.” We adds, “We believe this wifl be the ultimate disruptive tec~~l~gy in 
the cigarette industry.” Indeed, if Ariva and products like it *in ever consumers, they could eat into 
sales of smokes, chewing tobacco and even over-the-counter smoking-cessation aids such as PJicorette 
gum. 



A.&a also is likely tu widen a split among pu lag-health experts over whether smokers should 
to switch from cigarettes tu smukeless tobacco. Nicotine is the addictive subst~ce in 
ut most of the damage they cause is the result of toxic chemicals furmed when tobacco is 

burned. Some scientists, such as Martin Jarvis, an epide~~~og~st at the Imperial Cancer Research Fund 
in Britain, say using oral tobacco instead of cigarettes almost certainly would lo!wer the risk to ~nd~vid~a~ 
smokers. 

Other experts reject that idea, pointing out that snuff and oral tubaccos present risks of their o~rxf, 
ranging f?om oral cancer to gum disease, They also fear that a product such as Ariva will discourage 
smokers Tom quitting* The discomfort smokers feel when they can’t fight up prompts many of &em to 
quit, But mini-tasting Ariva, which dissolves completely, could ruvide an at&aGtive alternative to 
abstinence and allow them to keep smoking when they can. e- 

tar a&~ says Ariva contains sharply lower levels of ni~os~ines -- considere 
~~cinog~n in smokeless tubacco. But the comply a~~ow~edges that there is 

&c: most dmgerous 

m will lessen users’ health risks. 
evidence that reducing 

va wi ave wider profit margins than cigarettes, says Jonnie R. Warns, Star% chief executive 
officer. The company also says Ariva wiljt be taxed at a much lower rate than cigarettes. 

which has called for FDA regulation of tobacco, argues that Ariva is exempt from the agency~s 
j~~isd~~t~on under current law because it is a tobacco product, not a food or a drug. The FDA blocked 
sales of a toba~~omconta~~ng gum in the 198Os, saying that it was an adulterated food that did not meet 
health and safety standards. Mindful of that case, Star has been careful tu keep the tobacco content of the 
lozenges over 60% to strengthen its contention. 

hursday said the agency “would want to look at this product very 
aluate how Ariva is marketed, but that, based on a reporter’s 

lljLfF 
desc of 

y consider this product to be a food.” If that were the case, the FDA 
assert its authority. 

coufd try to 

~4~iva clergy is not a food,” Mr. Perito counters, saying traditional tobacco products contain ~avo~~ngs~ 
too. He says he hopes the agency will “welcume to the market” a tobacco product that has fewer toxins. 

Staf also says it has no intention of marketing Ariva as a smukingN~essat~un ai . Such products are 
reheated vigorously by the FDA- GXaxoSmithK‘iine PLC, the marketer of Nicurette gw in the W.S., 
had to prave in large-scale clinical studies that their products were both safe and effective. And the gum 
has been made deliberately more difficuft to use. ft takes smokers 20 to 30 minutes of vigorous chewing 
to get the full dose of nicotine, leading to a more gradual absorption of the drug into the blood stream. 
Ariva’s one milligram uf nicotine is absurbed much more quickly, mimicking tke effect of sn&f ur 
smoking. The average smoker gets about one or two milligrams of the drug frum a cigarette. 

Irite ts &rdon ~air~lough at ~ordon.fairc~uu~h~ws~.~oml 

URL, for m9ts Article: 
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