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ABSTRACT
INTRODUCTION Analysis of the tobacco market can provide valuable insights for 
developing tobacco control strategies. This study examines the market trends 
of cigarettes, cigars/cigarillos, smoking tobacco, smokeless tobacco, e-cigarettes, 
heated tobacco products (HTPs), and tobacco-free oral nicotine, across 97 
countries between 2007 and 2021.
METHODS We obtained annual tobacco retail value data from Euromonitor Passport 
and calculated the market share for each type of tobacco product. The research 
examined trends in retail value and market share globally, stratified by national 
income level, as well as in individual countries. 
RESULTS From 2007 to 2015, the growth of the global tobacco market was primarily 
driven by cigarette sales. However, starting in 2016, emerging products, including 
e-cigarettes, HTPs, and tobacco-free oral nicotine, as well as non-cigarette
combustible products, including cigars/cigarillos and smoking tobacco, have been
mostly responsible for the increases in the global tobacco retail value. High-
income countries experienced the greatest increase in the retail value of emerging
products, while middle- and low-income countries still observed rises in cigarette
sales.
CONCLUSIONS Trends in the retail value of different tobacco products varied widely
during the study period, with distinct trends observed in different income levels
and within individual countries. These trends can supplement prevalence data
and be used to inform local tobacco control policies.
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INTRODUCTION
Between 2000 and 2020, the global prevalence of tobacco smoking decreased from 
27% to 17%1. However, the tobacco and nicotine market has been disrupted by 
the introduction of emerging tobacco or nicotine products, such as e-cigarettes 
and heated tobacco products (HTPs)2. These are often promoted by the tobacco 
industry (TI) as ‘reduced-risk products’, which can be particularly appealing to 
the growing number of smokers who are now aware of the health risks associated 
with tobacco use, even though the risk of these products is not zero, and they are 
addictive3,4. Moreover, the flavors and stylish designs of many emerging tobacco 
or nicotine products make them very attractive to young people5,6. As a result, 
concerns arise that these emerging products could act as a gateway to initiating 
smoking of conventional tobacco products but also renormalize nicotine use in 
the younger generations, even in countries where smoking in youth has declined 
substantially over the past decades7.
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Nevertheless, in 2020, 91% of all tobacco smokers 
globally were still using cigarettes1. Apart from 
cigarettes, the use of other traditional types of tobacco 
products remains a serious public health issue. For 
instance, the global prevalence of chewing tobacco 
use increased slightly from 1990 to 2019, with >83% 
of users (228 million) living in South Asia, where 
smokeless tobacco has always been very popular8. 
The use of waterpipe tobacco has also grown in 
popularity recently, particularly in Europe and the 
Eastern Mediterranean9. Moreover, many smokers 
in countries with high cigarette taxes are switching 
to cheaper products, such as roll-your-own (RYO) 
tobacco, to reduce the cost of smoking10.

As recommended by the M measure (‘Monitor 
tobacco use and prevention policies’) in the WHO 
MPOWER package, it is important to monitor all types 
of tobacco use in order to track changes in consumer 
preferences and spot gaps in current regulations11. 
Compared with prevalence data, retail sales data for 
tobacco products can be collected more easily and 
can, therefore, provide timely insights into the trends 
in tobacco use across many countries. Furthermore, 
tobacco companies prioritize their revenue over the 
actual number of tobacco users. Therefore, analyzing 
sales data can be a valuable approach to comprehend 
the core products and key markets of the TI. This, in 
turn, enables us to gain insights into the strategies 
and priorities of tobacco companies. 

Within this context, this study aims to explore the 
tobacco market trends in terms of market size, retail 
value and market share across 97 countries from 2007 
to 2021. It provides an overview and comparison of 
trends at different levels, including global trends, 
trends by national income levels, and trends for each 
country for seven major types of products.

METHODS 
Data sources
Tobacco market data 
Data on tobacco retail value from 2007 to 2021 
for 97 countries were obtained from Euromonitor 
International Passport12. Euromonitor International 
categorized tobacco/nicotine products into seven 
categories, including cigarettes, cigars/cigarillos, 
smoking tobacco (including pipe tobacco and RYO 
tobacco), smokeless tobacco, e-cigarettes, HTPs, and 

tobacco-free oral nicotine. Euromonitor does not 
include sales data for nicotine replacement therapy 
(NRT) in the tobacco product market data. Thus, 
NRT is not included in our analysis. For the purpose 
of this study, cigarettes, cigars/cigarillos, smoking 
tobacco, and smokeless tobacco are considered 
conventional products, while e-cigarettes, HTPs, and 
tobacco-free oral nicotine are referred to as emerging 
products. Even though e-cigarettes and oral nicotine 
are nicotine products that do not contain tobacco, we 
considered them parts of the broader tobacco market, 
and we included them in our analysis. The sales data 
for HTPs and oral nicotine were reported since 2013 
and 2018, respectively. The retail value used in this 
study was measured using constant 2021 prices and 
fixed 2021 exchange rates from local currency to US 
dollars to account for inflation and exchange rate 
fluctuations. 

Country-level sociodemographic data
We obtained data on the country’s population from 
the United Nations Population Division13. Since the 
97 countries included in this study represented 88.4% 
of the world population in 2021, we refer to the total 
of these countries as ‘global’. We classified the 97 
countries into high-income (n=42), upper middle-
income (n=26) and lower middle/low-income (n=29) 
using the World Bank Country Classification14. 

Statistical analysis 
The market size of each tobacco product category 
was described using the retail value data. The market 
share of a specific product type was defined as the 
proportion of its retail value in relation to the retail 
value of all tobacco products. Stacked bar charts were 
used to illustrate trends in market size and market 
share from 2007 to 2021, both at the global level and 
by country income level. Due to the large population 
and the idiosyncratic characteristics of the tobacco 
market in China and India, additional line graphs for 
the retail value of cigarettes and cigars/cigarillos in 
upper middle-income countries without China and for 
the retail value of smokeless tobacco in lower middle/
low-income countries without India were plotted. 
These graphs were plotted in Stata 13.1. 

To analyze country-level market share changes, 
the absolute difference between a product’s market 
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share in 2021 and that in 2007 (or the year when it 
was introduced in the country) was calculated and 
presented on maps created in Excel. 

Treemaps which show the relative market size 
(compared to the global market) of a specific product 
in each country, were plotted in Excel. Treemaps for 
the four conventional product types for 2007 and 
2021 were created. For the emerging product types, 
2021 and the years when the product first appeared 
in at least one-third of the 97 countries were chosen, 
which were 2011 for e-cigarettes (39 countries) and 
2018 for HTPs (33 countries). As for oral nicotine, 
only the treemap for 2021 is presented (22 countries). 

RESULTS
A total of 5283 retail value data points for the seven 
categories of tobacco products across the 97 countries 
were analyzed (Supplementary file Table 1). The 97 
countries consist of 42 high-income countries (HICs), 
26 upper middle-income countries, and 29 lower 
middle/low-income countries (Supplementary file 
Table 1), representing 96.2%, 97.9%, and 80.8% of 
the total population in their income level, respectively. 

Trends in the global tobacco market
Between 2007 and 2021, the total value of tobacco 
sales showed a consistent increase, rising from 

a The global market size for each product type was calculated as the sum of retail value across the 97 countries. b The global market share for each product type was calculated 
as the proportion of the sum of a product type’s retail value across the 97 countries out of the sum of total tobacco retail value across the 97 countries.

Figure 1. Trends in global market sizea and market shareb of the seven types of tobacco or nicotine products, 
for 97 countries, 2007–2021
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US$657 billion to US$906 billion across 97 countries. 
From 2007 to 2015, the growth of the overall market 
was mainly fueled by cigarette sales. However, since 
2016, the growth has been primarily driven by sales 
of other products, including cigars/cigarillos, smoking 
tobacco, and the three types of emerging products 
(Figure 1 A). 

Between 2007 and 2015, cigarettes occupied over 
91% of the global tobacco market. However, by 2021, 
their market share had decreased to 83%. On the 
other hand, the market shares of cigars/cigarillos and 
smoking tobacco experienced an increase over the 15-
year period. E-cigarettes, HTPs, and oral nicotine also 
witnessed small annual increments in their market 
shares, although their market shares remained small 
by the end of the study period, with a share of 2.5%, 
3.1%, and 0.3% of the overall tobacco market in 2021, 
respectively (Figure 1 B).

Tobacco market trends by income level
The market size for cigarettes in HICs stayed relatively 
stable over the 15 years, hovering around $350 billion. 
Meanwhile, the retail value of all other categories 
experienced consistent growth (Figure 2 A). Thus, we 
can observe a decline in the market share of cigarettes, 
from 89.5% to 74.5% (Supplementary file Figure 1 A). 
It is worth noting that, in comparison to the other 
two income levels, HICs consistently demonstrated 
a higher market share of emerging tobacco products. 
By 2021, the market share for e-cigarettes, HTPs, and 
oral nicotine in HICs reached 3.9%, 5.1%, and 0.7%, 
respectively (Supplementary file Figure 1 A).

In upper middle-income countries, the retail value 
of cigarettes rose from $199 billion to $317 billion 
from 2007 to 2015, followed by a $14 billion decline 
in 2016. Subsequently, the growth of cigarette sales 
slowed down, while the market for cigars/cigarillos 

a Total retail value by income level was calculated as the sum of retail values across all the countries in the respective income levels.

Figure 2. Total retail valuea of the seven types of tobacco or nicotine products in: A) high-income countries 
(N=42); B) upper middle-income countries (N=26); and C) lower middle/low-income countries (N=29), for 97 
countries, 2007–2021
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grew quickly (Figure 2 B). These trends primarily 
reflected the patterns observed in China, where the 
majority of the population in this income-level group 
resides. In the Chinese market, cigarette sales rose 
steadily from just over $140 billion in 2007 to more 
than $260 billion in 2021, with a slight decline in 
2016. Moreover, sales of cigars/cigarillos in China 
increased from about $4.5 billion in 2016 to almost 
$24 billion in 2021 (Supplementary file Figures 2 
A and B). Regarding market share within the upper 
middle-income group, cigarettes decreased from 
98.9% to 90.7% over the 15 years, while cigars/
cigarillos went from 0.6% to 6.8% (Supplementary 
file Figure 1 B).

Cigarette sales in lower middle/low-income 
countries experienced a gradual increase from $57 

billion to $87 billion from 2007 to 2021. However, 
the retail value of smokeless tobacco decreased from 
$8.5 billion in 2007 to less than $1 billion in 2015, 
with a continued slow decline thereafter (Figure 2 C). 
This decline was primarily influenced by reduced sales 
of smokeless tobacco in India (Supplementary file 
Figure 2 C). As a result, the market share of smokeless 
tobacco in this income level declined from 12.8% in 
2007 to 1.8% in 2013 (Supplementary Figure 1 C). 

In both upper middle-income and lower middle/
low-income groups, emerging tobacco products still 
represented a relatively small proportion of the overall 
tobacco market (Supplementary file Figures 1 B and 
C). By 2021, the combined market share of the three 
categories was 2.2% in upper middle-income countries 
and 3.1% in lower middle/low-income countries.

a Absolute change in market share was calculated as the market share in 2021 minus that in 2007 or the earliest year for which sales data were reported for the country.

Figure 3. Absolute change in market sharea of: A) cigarettes, B) cigars/cigarillos, C) smoking tobacco, D) 
smokeless tobacco, E) e-cigarettes, and F) heated tobacco products, at the country level across 97 countries, 
2007–2021
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Changes in tobacco market share at the country 
level
Over the 15-year period, the market share of cigarettes 
witnessed a decline in most countries, with Japan and 
many European countries experiencing the largest 
decrease. In contrast, India saw the largest increase 
in market share of cigarettes (+40%) (Figure 3 A). 
The market share of cigars/cigarillos remained stable 
in most countries, except for relatively large increases 
in the Dominican Republic, China, and Japan (Figure 
3 B). Smoking tobacco experienced an increase in 
market share in regions including Western Europe, 
South America, the Middle East, and Australia, while 
Norway had the largest decrease (-11%) (Figure 3 
C). The market share of smokeless tobacco showed 
minimal changes overall, but Norway observed the 

largest increase (+23.4%), and India experienced the 
largest decrease (-41%) (Figure 3 D). The market 
share of emerging products increased in most 
countries where they were available. South Africa 
recorded the largest increase in e-cigarette market 
share (+13% from 2008 to 2021), while Japan 
witnessed the largest increase in HTPs market share 
(+31% from 2014 to 2021) (Figures 3 E and F). This 
calculation was not done for oral nicotine because it 
was only introduced in 2018.

Relative tobacco market size 
For the cigarette market, HICs maintained the largest 
share of the global market from 2007 to 2021, but 
China was the largest market at the country level in 
both years (Figure 4 A). In 2007, the USA held over 

a Only the 2021 treemap was plotted for tobacco-free oral nicotine because the product was only available in 22 countries by 2021.

Figure 4. Treemap representation of the relative market size for: A) cigarettes, B) cigars/cigarillos, C) 
smoking tobacco, D) smokeless tobacco, E) e-cigarettes, F) heated tobacco products, and G) tobacco-free oral 
nicotinea, in each country and each income level group in 2007 (or the year when the product first appeared 
in at least one-third of the 97 countries) and 2021
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a third of the global cigars/cigarillos market, and 
other major markets were mainly European countries. 
However, China emerged as the largest cigars/
cigarillos market in 2021, followed by the USA and 
Japan (Figure 4 B). Regarding smoking tobacco, HICs 
dominated the market throughout the study period, 
with Germany and the UK holding their positions as 
the top two markets (Figure 4 C). 

Regarding smokeless tobacco, India accounted for 
more than half of the global market in 2007, but, 
by 2021, the USA became the largest, followed by 
Sweden and Norway (Figure 4 D). In addition, oral 
nicotine was primarily popular in countries with 
relatively large smokeless tobacco markets, such as 
the USA and Sweden (Figure 4 G). 

HICs were the main markets for e-cigarettes and 
HTPs. The USA and many European countries held 
the lead in the e-cigarette market in both 2011 and 
2021, while Japan, South Korea, and Italy were the 
top HTP markets in both 2018 and 2021. In 2021, 
other major e-cigarette markets included China, 
South Africa, and Indonesia, while Russia and Ukraine 
emerged as notable markets for HTPs (Figures 4 E 
and F).

DISCUSSION 
Globally, the market size of the overall tobacco 
market, in terms of retail value, continued to expand 
between 2007 and 2021. However, the market 
share of cigarettes declined over the period, while 
other combustible tobacco products and emerging 
products gained market share. In general, cigarette 
sales continued to increase in low- and middle-income 
countries (LMICs), while the retail value of non-
cigarette products increased noticeably in HICs.

Over the 15-year period we analyzed, the retail 
value of cigarettes remained relatively steady in HICs. 
Given that there was a rise in the real cigarette prices 
in HICs15, it can be inferred that the retail volume 
has decreased. On the contrary, the cigarette market 
continued to grow in LMICs over the 15 years. While 
smoking prevalence had decreased in all income levels 
between 2000 and 2020, this reduction has not been 
translated into a reduced number of smokers in many 
regions because of population growth1, which might 
help explain the rise in cigarette sales in LMICs. 

The retail value and market share of cigars/

cigarillos have been rising in upper middle-income 
countries over the period. This rise was mainly 
driven by increased sales in China. According to 
Euromonitor’s country reports, the most popular 
subtype in China is standard-sized cigars16, which are 
probably the priciest category of tobacco products17. 
Therefore, this growth in China may be attributed 
to the country’s economic development, leading to 
higher consumer expenditure on premium tobacco 
products. 

In contrast, HICs clearly dominated the global 
smoking tobacco market. Previous studies have 
indicated a rising prevalence of RYO tobacco use 
in many HICs, such as the USA, UK, France, and 
Germany18-20. RYO tobacco users frequently report 
that they use it because it is more affordable20,21. 
Thus, the discrepancy between high taxes imposed 
on cigarettes and relatively lower taxation on RYO 
tobacco in many HICs may have incentivized price-
sensitive cigarette smokers to switch, which led to the 
observed increase in smoking tobacco’s market share 
in these settings19. 

There was a significant decline in both the retail 
value and market share of smokeless tobacco in India 
in the early 2010s, while most other countries assessed 
showed minimal changes during the period. This 
decline in India was likely due to the ban on gutkha 
sales implemented in 201122. However, previous 
research has reported no change in the prevalence 
of chewing tobacco use in India between 1990 and 
20198. This contrasts with our findings, possibly 
because the Euromonitor data did not capture illegal 
sales of smokeless tobacco, which has been reported 
in India before23. This emphasizes the importance 
of considering sales and prevalence data together 
to obtain a more comprehensive understanding of 
tobacco use. 

As expected, there was a clear upward trend in both 
retail value and market share in emerging tobacco 
products, particularly in HICs. There are several 
reasons why the TI might target HICs for their 
emerging products. Firstly, in HICs, there is a growing 
awareness of the health risks associated with tobacco 
use, making the promotion of these ‘less harmful’ 
emerging products more appealing to consumers24,25. 
Additionally, certain emerging products, such as 
HTPs, tend to be priced higher than cigarettes17, so 
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they are relatively more affordable in HICs than in 
LMICs. Interestingly, among HICs, although the USA 
and European countries dominated the e-cigarette 
market, the largest markets for HTPs were Japan, 
South Korea, and Italy. The higher sales of HTPs 
align with the higher prevalence of HTP use in these 
countries24,26-28 and might be attributed to TI’s pilot 
initiatives with HTPs in these specific markets29. 

There has been limited focus on the market for 
emerging tobacco products in LMICs. However, our 
findings indicate that, although emerging products 
are still a small portion of the overall tobacco market 
in these income levels, the retail value of all three 
types of emerging products has been increasing. 
These products are not currently widely available 
in many LMICs, but it is possible that the TI will 
begin to expand its business in emerging tobacco 
products to these countries. LMICs are attractive 
markets because they often lack strict regulations 
on emerging products, and they have a substantial 
number of tobacco users and young people with a 
rising disposable income30,31.

Strengths and limitations
This multi-country analysis comprehensively 
examined the trends in both the retail value and 
market share of various tobacco products from 
2007 to 2021. As such, it can serve as an important 
reference for future research in the field of tobacco 
control. We could not analyze changes in the sales 
volume of these products because Euromonitor 
does not collate these data for all categories of 
tobacco products. While it is worth noting that not 
all countries were included, this study covered a 
substantial portion of the global population. However, 
the generalizability of the findings to low-income 
countries could be limited due to the inclusion of only 
two low-income countries in the analysis. Regarding 
the methodology used by Euromonitor International 
to collect the sales data, the specific details were 
not extensively described, and the company has 
recently started working with tobacco companies32, 
but the Passport database has been widely utilized 
in previous tobacco research. Furthermore, the data 
do not capture illicit trade, which may constitute a 
significant portion of the tobacco market, as illustrated 
by the case of smokeless tobacco in India, and can 

vary across countries33. Nevertheless, retail value 
helps to identify the product types and the countries 
or regions that generate the most revenue for the TI, 
which can be valuable information for developing 
tobacco control strategies. However, caution should 
be exercised when comparing the market sizes of 
different products across different countries, as the 
proportion of revenue going to the TI may differ due 
to the varying taxes applied to different products in 
different countries.

CONCLUSIONS
This study provides a comprehensive overview of the 
changes in the tobacco market from 2007 to 2021 and 
the variations in market trends across different income 
levels and countries. These findings could potentially 
be used to inform tobacco control policies aimed at 
curtailing the increasing popularity of specific types of 
products. For example, although the tobacco industry 
claims to be transforming to a smoke-free future, it 
is clear that the increase in sales of smoking tobacco, 
RYO products, and HTPs, which all contain tobacco, 
has continued throughout the study period. In 
response, the European Union recently implemented 
new regulations on HTPs, including a ban on flavoring 
and the elimination of the rights of member states 
to exempt HTPs from displaying health warnings34. 
Continuous monitoring of the tobacco market is 
important for staying abreast of the emerging trends 
in tobacco sales and identifying regulatory gaps for 
effective tobacco control. 

REFERENCES
1. World Health Organization. WHO global report on trends 

in prevalence of tobacco use 2000–2025, Fourth Edition. 
WHO; 2021. Accessed February 28, 2023. https://iris.who. 
int/bitstream/handle/10665/348537/9789240039322-eng. 
pdf?sequence=1

2. O’Connor R, Schneller LM, Felicione NJ, Talhout R, Goniewicz 
ML, Ashley DL. Evolution of tobacco products: recent history 
and future directions. Tob Control. 2022;31(2):175-182. 
doi:10.1136/tobaccocontrol-2021-056544

3. Gruszczynski L, Melillo M. The FCTC dilemma on 
heated tobacco products. Global Health. 2020;16(1):81. 
doi:10.1186/s12992-020-00596-x

4. Ling PM, Kim M, Egbe CO, Patanavanich R, Pinho M, Hendlin
Y. Moving targets: how the rapidly changing tobacco and 
nicotine landscape creates advertising and promotion policy 
challenges. Tob Control. 2022;31(2):222-228. doi:10.1136/



Research Paper
Tobacco Induced Diseases 

Tob. Induc. Dis. 2024;22(February):31 
https://doi.org/10.18332/tid/177441

9

tobaccocontrol-2021-056552
5. Struik LL, Dow-Fleisner S, Belliveau M, Thompson D, Janke

R. Tactics for drawing youth to vaping: content analysis of 
electronic cigarette advertisements. J Med Internet Res. 
2020;22(8):e18943. doi:10.2196/18943

6. McKelvey K, Popova L, Kim M, et al. Heated tobacco 
products likely appeal to adolescents and young adults. 
Tob Control. 2018;27(Suppl 1):s41-s47. doi:10.1136/
tobaccocontrol-2018-054596

7. Harlow AF, Stokes AC, Brooks DR, Benjamin EJ, Barrington-
Trimis JL, Ross CS. E-cigarette use and combustible 
cigarette smoking initiation among youth: accounting for 
time-varying exposure and time-dependent confounding. 
Epidemiology. 2022;33(4):523-532. doi:10.1097/
EDE.0000000000001491

8. GBD 2019 Chewing Tobacco Collaborators. Spatial, temporal, 
and demographic patterns in prevalence of chewing tobacco 
use in 204 countries and territories, 1990-2019: a systematic 
analysis from the Global Burden of Disease Study 2019. 
Lancet Public Health. 2021;6(7):e482-e499. doi:10.1016/
S2468-2667(21)00065-7

9. Jawad M, Charide R, Waziry R, Darzi A, Ballout RA, Akl EA. 
The prevalence and trends of waterpipe tobacco smoking: 
a systematic review. PLoS One. 2018;13(2):e0192191. 
doi:10.1371/journal.pone.0192191

10. Choi K, Boyle RG. Changes in cigarette expenditure 
minimising strategies before and after a cigarette tax 
increase. Tob Control. 2018;27(1):99-104. doi:10.1136/
tobaccocontrol-2016-053415

11. World Health Organization. WHO Report on the Global 
Tobacco Epidemic, 2008: the MPOWER package. WHO; 
2008. Accessed February 17, 2023. https://iris.who.int/
handle/10665/43818

12. Euromonitor International Passport. Passport: Discover 
your next global opportunity. Accessed February 16, 2023. 
https://www.euromonitor.com/our-expertise/passport

13. United Nations, Department of Economic and Social Affairs. 
World Population Prospects 2022. Accessed February 16, 
2023. https://population.un.org/wpp/

14. The World Bank. World Bank Country and Lending 
Groups. Accessed February 16, 2023. https://datahelpdesk. 
worldbank.org/knowledgebase/articles/906519

15. He Y, Shang C, Chaloupka FJ. The association between 
cigarette affordability and consumption: an update. PLoS 
One. 2018;13(12):e0200665. doi:10.1371/journal. 
pone.0200665

16. Euromonitor International. Cigars, Cigarillos and Smoking 
Tobacco in China. 2023. Accessed December 19, 2023. 
https://www.euromonitor.com/cigars-cigarillos-and-
smoking-tobacco-in-china/report

17. Kyriakos CN, Ahmad A, Chang K, Filippidis FT. Price 
differentials of tobacco products: a cross-sectional analysis 
of 79 countries from the six WHO regions. Tob Induc Dis. 
2021;19:80. doi:10.18332/tid/142550

18. Nkosi L, Odani S, Agaku IT. 20-Year trends in tobacco

sales and self-reported tobacco use in the United States, 
2000-2020. Prev Chronic Dis. 2022;19:E45. doi:10.5888/
pcd19.210435

19. Rothwell L, Britton J, Bogdanovica I. The relation between 
cigarette price and hand-rolling tobacco consumption in the 
UK: an ecological study. BMJ Open. 2015;5(6):e007697. 
doi:10.1136/bmjopen-2015-007697

20. Brown AK, Nagelhout GE, van den Putte B, et al. 
Trends and socioeconomic differences in roll-your-own 
tobacco use: findings from the ITC Europe Surveys. Tob 
Control. 2015;24 Suppl 3(0 3):iii11-iii16. doi:10.1136/
tobaccocontrol-2014-051986

21. Joseph S, Krebs NM, Zhu J, et al. Differences in nicotine 
dependence, smoke exposure and consumer characteristics 
between smokers of machine-injected roll-your-own 
cigarettes and factory-made cigarettes. Drug Alcohol Depend. 
2018;187:109-115. doi:10.1016/j.drugalcdep.2018.01.039

22. Yadav A, Singh A, Khadka BB, Amarasinghe H, Yadav 
N, Singh R. Smokeless tobacco control: litigation & 
judicial measures from Southeast Asia. Indian J Med Res. 
2018;148(1):25-34. doi:10.4103/ijmr.IJMR_2063_17

23. Adhikari K, Pednekar MS, Stepanov I, et al. Observed 
circumvention of the gutka smokeless tobacco ban in 
Mumbai, India. Tob Regul Sci. 2020;6(5):331-335. 
doi:10.18001/trs.6.5.3

24. Laverty AA, Vardavas CI, Filippidis FT. Prevalence and 
reasons for use of Heated Tobacco Products (HTP) in 
Europe: an analysis of Eurobarometer data in 28 countries. 
Lancet Reg Health Eur. 2021;8:100159. doi:10.1016/j. 
lanepe.2021.100159

25. Sapru S, Vardhan M, Li Q, Guo Y, Li X, Saxena D. E-cigarettes 
use in the United States: reasons for use, perceptions, and 
effects on health. BMC Public Health. 2020;20(1):1518. 
doi:10.1186/s12889-020-09572-x

26. Sun T, Anandan A, Lim CCW, et al. Global prevalence of 
heated tobacco product use, 2015-22: a systematic review 
and meta-analysis. Addiction. 2023;118(8):1430-1444. 
doi:10.1111/add.16199

27. Kim SH, Cho HJ. Prevalence and correlates of current use of 
heated tobacco products among a nationally representative 
sample of Korean adults: results from a cross-sectional study. 
Tob Induc Dis. 2020;18:66. doi:10.18332/tid/125232

28. Hori A, Tabuchi T, Kunugita N. Rapid increase in heated 
tobacco product (HTP) use from 2015 to 2019: from 
the Japan ‘Society and New Tobacco’ Internet Survey 
(JASTIS). Tob Control. 2021;30(4):474-475. doi:10.1136/
tobaccocontrol-2020-055652

29. Caputi TL. Industry watch: heat-not-burn tobacco products are 
about to reach their boiling point. Tob Control. 2016;26(5):609-
610. doi:10.1136/tobaccocontrol-2016-053264

30. World Health Organization. WHO Report on the 
Global Tobacco Epidemic 2021: Addressing New 
and Emerging Products. WHO; 2021. Accessed 
February 17, 2023. https://iris.who.int/bitstream/hand 
le/10665/343287/9789240032095-eng.pdf?sequence=1



Research Paper
Tobacco Induced Diseases 

Tob. Induc. Dis. 2024;22(February):31 
https://doi.org/10.18332/tid/177441

10

31. van der Eijk Y, Tan Ping Ping G, Ong SE, et al. E-cigarette 
markets and policy responses in Southeast Asia: a scoping 
review. Int J Health Policy Manag. 2022;11(9):1616-1624. 
doi:10.34172/ijhpm.2021.25

32. Gallagher AWA, Gilmore AB. Euromonitor International 
now accepts tobacco industry funding: a win for PMI at the 
expense of research on the tobacco industry. Blog - Tobacco 
Control; 2019. Accessed December 18, 2023. https://blogs. 
bmj.com/tc/2019/04/08/euromonitor-international-now-
accepts-tobacco-industry-funding-a-win-for-pmi-at-the-
expense-of-research-on-the-tobacco-industry/

33. Paraje G, Stoklosa M, Blecher E. Illicit trade in tobacco 
products: recent trends and coming challenges. Tob Control. 
2022;31(2):257-262. doi:10.1136/tobaccocontrol-2021-056557

34. Official Journal of the European Union. Legislation, L 283. 
2022. Accessed July 5, 2023. https://eur-lex.europa.eu/
legal-content/EN/TXT/PDF/?uri=OJ:L:2022:283:FULL

CONFLICTS OF INTEREST
The authors have completed and submitted the ICMJE Form for 
Disclosure of Potential Conflicts of Interest and none was reported.

FUNDING
There was no source of funding for this research.

ETHICAL APPROVAL AND INFORMED CONSENT
Ethical approval and informed consent were not required for this study.

DATA AVAILABILITY
The data supporting this research are available from the authors on 
reasonable request.

AUTHORS’ CONTRIBUTIONS
FTF conceived the study. Both authors designed the study. YL conducted 
the analysis and developed the first draft of the manuscript. Both 
authors contributed to data interpretation and manuscript revision. 
Both authors read and approved the final manuscript. 

PROVENANCE AND PEER REVIEW 
Not commissioned; externally peer reviewed.

DISCLAIMER
F.T. Filippidis, Editorial Board member of the journal, had no 
involvement in the peer-review or acceptance of this article and had no 
access to information regarding its peer-review. Full responsibility for 
the editorial process for this article was delegated to a handling editor 
of the journal.


	Tobacco market trends in 97 countries between 2007 and 2021
	Abstract
	Introduction
	Methods
	Results
	Conclusions

	Introduction
	Methods
	Data sources
	Statistical analysis

	Results
	Trends in the global tobacco market
	Tobacco market trends by income level
	Changes in tobacco market share at the country level
	Relative tobacco market size

	Discussion
	Strengths and limitations

	Conclusions
	References




