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You have to start with 
the customer experience 

and work back to the 
technology.

”

“
- Steve Jobs, Co-founder of Apple



DFL – What we believe

• Important tool to help consumers use OTC medicines 
safely and effectively

• Must keep pace with profound changes in consumer 
self-care environment



Optimization 
Opportunity #1

Font size



Optimization 
Opportunity #2

Pull-outs



Optimization 
Opportunity #3

Amount of 
non-prioritized 
information



Regulations – Practical limitations to 
optimizing DFL 
• Very specific language must be used in all sections
• Specific order of information
• Precise font size



Future improvements require a
strategic, scientific, and holistic approach

• Packaging
• Principal display panel 
• Dosing device
• DFL



Prioritizing the 
consumer voice
• Publicizing the opened

docket
• Holding open forums with 

consumer groups



We make 
progress when 
FDA, industry, 
and consumers 
come together



We’ve made 
great strides in 
simplifying 
information to 
help consumers 
properly dose



We’ve had highly productive partnerships



20 years later, major shifts provide challenges 
– and opportunities
• Demographics have changed – older, multi-lingual
• Demand for more environmentally friendly processes and packaging
• We’re “plugged in” – consumer comfort with technology



Consideration –
QR codes may be a  
consumer-friendly way 
to optimize label 
• On Product: Simplified 

label, easier to read
• On Website: Expanded 

language, larger font,                         
in native language



Consideration –
Leveraging smart 
phones and the 
Internet
• 85% of Americans use

smart phones
• 93% of adults use the Internet
• Percentage consistently growing 

over last decade



Considerations that are complex and often at 
odds require a holistic approach
• Technology advancing quickly; tools must be practical and effective
• Requires diverse group of experts – healthcare, regulatory, 

technology, environmental
• Need to understand benefits and how to execute
• Consumers at the center of the conversation and decisions



Preventing Overdoses and Treatment Errors in Children Taskforce
A model of public-private partnership

http://www.aanp.org/index.php


DFL continues to 
help consumers 
take products safely 
and effectively – in a
consumer-friendly way



THANK YOU
Barbara A. Kochanowski, Ph.D.
Senior Vice President, Regulatory & Scientific Affairs
Consumer Healthcare Products Association

Email: bkochanowski@chpa.org |  chpa.org |  KnowYourOTCs.org
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