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TEACHING 
 
Freshman-Sophomore: Introduction to Interpersonal Communication. 
 
Junior-Senior: Theory and Practice of Persuasion, Social Influence, Contemporary Issues in Persuasion, Field Experience in 
Communication, Interpersonal Influence. 
 
Senior-Graduate: Communication in Complex Organizations, Research in Interpersonal Influence, Research on Norm-
Referenced Messages, Communication and Conflict, Introduction to Communication Research. 
 
Graduate Seminars: Theoretical Perspectives on Persuasion, Interpersonal Influence, Meta-Analysis, Measurement in 
Communication Science, Emotion and Persuasion, Processing Persuasive Messages, Social Influence. 
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