THIS FREE LIFE
CAMPAIGN OVERVIEW

WHAT IT IS
This Free Life is FDA’s public education campaign designed to prevent and reduce tobacco use among lesbian, gay,
bisexual, and transgender (LGBT) young adults ages 18-24 who use tobacco occasionally.
This Free Life uses authentic and credible messages from members of the LGBT community encouraging other members to
be tobacco-free. This Free Life will challenge the perception that tobacco use is a necessary part of being LGBT and show
that living tobacco-free is an important factor in leading a long and healthy life. This Free Life uses a variety of integrated
marketing tactics including paid media, engagement through multiple digital platforms, and outreach at the local level.

WHY IT’S IMPORTANT
Tobacco use is the leading preventable cause of disease,
disability, and death in the United States, causing more
than 480,000 deaths each year. LGBT young adults
are nearly two times as likely to use tobacco as other
young adults, resulting in tens of thousands of LGBT
lives being lost to tobacco use each year. Through This
Free Life, FDA’s ultimate goal is to reduce disease,
disability, and death related to tobacco use among
LGBT young adults.

WHO IT TARGETS
This Free Life is designed specifically to reach the
occasional or “social” smokers in the LGBT community.
Of the more than 2 million LGBT young adults ages
18-24, more than 800,000 smoke occasionally, meaning
they have smoked at least once in their lifetime but not
every day in the past 30 days.

WHAT IT WILL DO
FDA hopes This Free Life will affect positive change in
knowledge, attitudes, and behavioral intentions among
LGBT young adult occasional smokers within 24 months.

THE KEY MESSAGES OF THE CAMPAIGN INCLUDE:
The negative health consequences and addiction risks
of tobacco use
The dangerous mix of chemicals found in cigarette
smoke

How tobacco use negatively affects aspects of life
that are very important to LGBT young adults, while a
tobacco-free lifestyle aligns with LGBT ideals like being
free

ULTIMATELY, FDA HOPES TO:
Educate LGBT young adults about the harms of tobacco use
Reduce the attractiveness of tobacco use among LGBT young adults

Reduce rates of tobacco use among LGBT young adults
Prevent current occasional smokers among LGBT young adults from
becoming daily users
Prevent loss of LGBT lives to tobacco use

HOW IT WILL BE IMPLEMENTED
This Free Life will have a national presence online through social media and the campaign website. The paid advertising
efforts (print, digital, and out-of-home) focus on existing LGBT media that reach a high percentage of the target audience
in 12 markets throughout the United States: Atlanta, GA; Boston, MA; Chicago, IL; Dallas, TX; Los Angeles, CA; Miami, FL;
Minneapolis, MN; New York City, NY; Portland, OR; San Diego, CA; San Francisco, CA; and Washington, DC.
Following launch, local event outreach will begin in these targeted markets. Through outreach to LGBT young adults in
their social environments, This Free Life will promote a new norm of being tobacco-free in the LGBT community.

HOW IT WILL BE EVALUATED
FDA will conduct a rigorous, multi-year outcome evaluation designed to measure This Free Life’s effectiveness in changing
key tobacco-related attitudes, knowledge, and behavioral intentions. Baseline data collection was conducted in person and
online in 12 campaign-targeted markets and 12 control markets across the country. Baseline data collected will be followed
by three follow-up surveys.

HOW YOU CAN GET INVOLVED
FDA’s resource page (www.FDA.gov/tobaccocampaigns) contains campaign information.
This Free Life’s website (www.ThisFreeLife.gov) and owned social channels are intended for LGBT young adults.
Stakeholders who work directly with LGBT young adults can help extend the campaign by encouraging these young adults
to share campaign messages with their peers.
For more information, please contact tobaccocampaigns@fda.hhs.gov

