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The Food Policy Institute

Food Biosecurity

· Funding: USDA- CSREES

· National Integrated Food Safety Initiative

“Food Biosecurity: Modeling the Health, Economic, Social, and Psychological Consequences of Intentional and Unintentional Food Contamination”

· How do we help consumers regain confidence in the food supply after an incident of food contamination?

· There is virtually no academic literature dealing with how consumers respond to food recalls.

Focus on Food Recalls

Collaboration with GMA

· GMA funded a large national telephone survey on public perceptions of food recalls.

· With a special section focused on the Salmonella Saintpaul outbreak

· Associated analysis of TV and newspaper coverage of Salmonella Saintpaul outbreak

Two Reports

Today

Getting it Right

Getting it Wrong

1
Americans Know Very Little About The Food System.

Little Contact with Agriculture

Many foods have also become separated from their origins

Food Has Become Pre-packaged and Sanitized

Lessons

Problem of Invisibility 

Are these safe to eat?

Problem of Invisibility 

Lessons

3
People Know Little About Foodborne Illness

Foodborne Illness Unknowns

Lessons

4
Misconceptions about Recalls are Widespread.

Food recall knowledge

Perceived Frequency of Food Recalls


Lessons

5
People are Paying Attention to News about High-Profile Food Recalls

Awareness of Recent Advisories/Recalls

Was _____ Recalled in Last Two Years?

Where Do Americans First Hear about Recalls?

Where Do Americans First Hear about Recalls?

Spinach, 2006

Television: 
71%

Radio:

9%

Other people:
8%

Newspapers:
5%

Other:

7%

Coverage of “What to Do” is often lacking

Lessons

6
People Talk About and Pass On Information About Recalls

Spinach was a topic of conversation

· More than eight-in-ten (84%) say they talked about the spinach recall with others1

· Nearly one-third (30%) say did so occasionally or frequently

· Nearly three-quarters (73%) of all Americans say they have talked about the spinach recall2

Lessons

7
People Don’t Always Get the Details Right

What kinds of spinach were recalled?

You knew which types of tomatoes the public was warned NOT to eat.

Generalization to other foods

· 18% reported they stopped eating OTHER bagged produce as a result of the spinach recall.

· 48% said they washed their food more thoroughly as a result of the spinach recall.

· Note: This was not recommended as a way of making spinach safe to eat.

· There are no differences here between spinach eaters and non-spinach eaters in these behaviors
Lessons

8
People Appear to Conduct a Personal Risk Assessment 

“How important do you think it is for news stories to include information about...”

What would you most want to know when first hearing about a food recall?

Lessons

9
People Are Predisposed to Believing that They are Not at Risk

What food do you buy often that you think is most likely to be subject to a future recall?

How likely is that food to be subject to a future recall?

How likely is it that food you purchase will be recalled compared to:

It is likely that I currently have food products in my home that have been recalled.

Lessons

10
The Default Position for Most Consumers is Apathy

Internet Access

Lessons

11
Consumers Want Personalized Messages

Preferences for Personalized Information

Preferences for Personalized Information

Lessons

12
Calls to Action Must be Specific

Which statements would most motivate you to check your home for recalled food?

Lessons

13
Some People Just Won’t Follow Advice

Eating tomatoes during advisory

Why did you eat the tomatoes that were considered not safe to eat?

Lessons

14
All-Clear Messages Are Not Getting Through

Is it safe yet?

Lessons

Conclusions
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