 July 25, 2003

Mr. Gene Gregory

Sr. Vice President

United Egg Producers

1720 Windward Concourse
Suijte 230

Alpharetta, GA 30005

Dear Gene,

Tam wutmg to reg:ster my complaint about the UEP’s animal welfare program’s logo,
and what is, 1 beheve, the UEP's attempt to mislead our consumers. As a cage free egg
producer, it is obwom that my standards and the UEP’s arc not in alignment. Calling
your program “Animal Care Certified™ is an attempr to look like an animal welfare
organization without actually being one, thereby robbing markets and profits from thosc
of us who actually “walk the walk” of animal welfare,

While ] commend the UEP on codifying the battery caged industry's standards 1n an
attempt to reign in the most egreglous offenders, thereby improving the lives of some
hens,  feel you do not go far enough in your regulations. What the UEP suggests inits
“Animal Care Certificd” logo, and what the consumer assumes you mean by i, is not
whatis being asked of the battery cagcd producers. In fact, if itis so easy for ncarly 90
percent of the farmers to qualify for the logo, isn’t it just codxfymg what takes place -
already? While your U.S. scientists support the status quo for economic teasons, othcr
scientists in the I:uropean Union disagres wuh you wholeheartedly.

As a UEP member, I am dismayed that your press releases, the “Animal Care Certified”
logo and your sc}hng of this program is false advertising and a blatant attempt to mislead
egg buyers and consumers that this program delivers something that is does not: humane
animal care. That is what the consumer is expecting. Giving them anything less
damages the credlb:hty of the UEP and the egg industry as a wholc

%

Sincercly,

Cynthia (Cyd) Osbome Szymanski
CEO

i

. 'Colorado Natural Eggs
3301 Lawrence St. * Denver, CO 80205
(303) 294-9730 « Fux (103) 294-9747
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