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Dear Sirs:

The Jackson Advertising Federation appreciates the opportunity to comment on the Food and Drug
posed surveys on direct-to-consumer advertising of prescription medicines.

The Jackson Advertising Federation is an organization of advertising and media professionals in the
_area. In additionto monitoring legislative activities concerning advertising, we provide educational, opp
members and other professionals; encourage the pursuit of careers in advertlsmg, provide professionals
cational sector; assist with community service projects and more: ‘

Our. organization believes that DTC advertising of prescription medicines provides valuable information t0 consumers, '
information that helps them effectively manage their health care needs. This is especially true for ethnic populauons. ‘We
urge the FDA to use this opportunity to examme the public health benefits that DTC adverusmg of prescnptlon medlcmes '
may have in these commumt1es : R B

There is survey evidence that DTC advertising plays a key role in motivating minority ;p'é ients to seek medlcal care The )
DTC Monitor survey conducted last year, for example shows that minority respondent morelikely to contact their doc-
tor after seeing a DTC ad than were white respondents. Twenty-nine percent of minofit, respbndents said that they were

“very likely to initiate conversaﬂons with their doctors compared to only 19 percent of Whlte respondents (Source: DTC -
Monitor 2000)

’vertIsmg than did White respon-
,ab educatlon service, as opposed to

The survey also suggests that minority respondents gave slightly higher marks to’ 5
dents, Seventy-one percent of minority respondents said that DTC ads provide a'yz
66 percent of White respondents. (Source: DTC Monitor 2000)

There is also evidence that African-Americans and Hispanics are not as aware of DTC" dverusmg as Whites. The

Prevention Magazine survey released earlier this year reports that while 84 p Gent of Whites surveyed said they had seen =~ = |
or heard DTC advertisements, only 69 percent of African-Americans and 57-percent of Hlspamcs wete aware of DT C ads. ’
(source: Prevention Magazine 2001). Therefore, the potential beneflts of P
be understated among these populations. ’

but also to better understand how DTC advertising is effecting he
convinced that the proposed sample size of 750 may not be suffici
for example, included a sample size of more than 1200 responde
or, and we believe that this would be preferable, conduct indep
patients including approximately 750 respondents in each of

'on Magazme survey,
gHs sample size

Thank you,

Sandra M. Blalock
President, Jackson Advertising Federation
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