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August 31, 2000

i
. . [
Mr. Joseph A. Levitt, Director ¥
Center for Food Safety and Applied Nutrition ~
Food and Drug Administration .

Room 6815B, Federal Building 8C =
200 C Street, SW —
Washington, DC 20204 =
_ Y

Dear Mr. Levitt:

-
Lad

The National Consumers League (NCL) appreciates your coibfhuing
dedication towards a wide range of food safety, nutrition, and food-labeling
issues. Under your leadership, the FDA’s efforts in these areas have gontinued to
promote public health and advance the interests of consumers.

NCL is interested in the accurate labeling of food products in general, and
the proper use of the term “fresh” in pamcu]ar Over the years, we have brought
the FDA’s attention to improper labelmg of many processed products, including
Citrus Hill’s “Fresh Choice” orange juice from concentrate; Ragu’s “Fresh
Italian” bottled pasta sauce; and Del Monte’s “Fresh Cut” canned vegetables. We
are pleased that the FDA took regulatory action that resulted in the
discontinuation of these labeling practices, and that these three products were
mentioned as part of the history of the FDA’s efforts to stop misuse of the term
“fresh” at the FDA public meeting on “fresh” and alternative processing
technologies that was recently held in Chicago.

NCL has become aware of another instance of misuse of the term “fresh.”
Old California, located in Firebaugh, California, is making claims such as “fresh
from the field” and using a “fresh” tomato logo in connection with its lme of
processed tomato products, as indicated i in the enc]osed Old California
promotlonal matenals Old California’s statements are in clear wolatlon of
21CF.R.§ 101.95, which prohibits misleading use ‘of the term “fresh” in
connection with heat-processed products. We urge the FDA to stop this
misleading labeling practice in the same way that the agency took action to stop
other misuses of the term “fresh.”
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Mr. Joseph A. Levitt -2- August 31, 2000

Action against these Old California products is necessary in order to reaffirm that the
FDA is serious about enforcing its labeling regulations, and to show that it will not tolerate a
slow creep back towards labeling abuse. We suggest that the FDA consider adopting an
affirmative disclosure requirement, such as “from concentrate,” for processed tomato products
packed from concentrate. A labeling requirement of this type would provide useful information
to consumers.

We appreciate your efforts to ensure accurate Jabeling beneficial to all consumers.

Taking action against the Old California products is a logical and necessary next step on a road
the FDA has traveled a number of times before.

?ﬁly,

INDA F. GOLODNER
President

BK:dm
Enclosures
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refund for every case of Old
Calitornia™ products purchased
between November 29, 1999
and March 29, 2000.

{Up to $300.00 per

customer maximum.)

Simply complete this form and
attach a copy of your
distributor invoice(s)

from 11/29/99-3/29/00. Invoices
should be received by

April 12, 2000,

TERMS & CONDITIONS:

1. Refund offer is valid only for
Old California™ brand products.

. Offer valid on full case lots only.

3. Multi-unit operations or
franchise groups must participate
on an individual basis.

4. Invoices received after
April 12, 2000 will be void.

5. Upon proof of purchase
Old California™ will issue refund
directly to operator.

6. Important: Invoice copies

must clearly indicate Old California™
brand products. No hand written
invoices will be accepted.

7. Contracted items are excluded
from this promotion.

8. This is an operator coupon only.
Distributors are not eligible
for this program.

F00D SERVICE OPERATOR REFUNE

SAVE 52.00=CASE

SEND THIS FORM AND INVOQICES T0:
WNI/Old California™ » P.O. Box 23188  Portland, Oregon 97281-3188

Operator Name

O Hotel/Motel

OO Contract Feeder
ANNUAL SALES

[0 Under $100,000
0 $500,000-$959,999

PACK
STYLE

6/10

CODE #

[ Hospital/Nursing Home
{J Other

Address

City State Zip
Telephone ()

Fax{ )

Number of invoices enclosed

Distributor Name

Distributor Sales Representative

TOMATO PRODUCTS PURCHASED IN PAST YEAR

0O Whole Peeled [ Puree O Chili Sauce
O Sliced O Crushed 0 Spaghetti Sauce
O Seafood Cocktail Sauce O Ground.in Puree J Other
TYPE OF OPERATION

0 Fine Dining O Family Restaurant O Fast Food

O CollegefUniversity

00 $100,000-5198,999
0 $1,000,000-$4,999,999

DESCRIPTION

3 $200,000-$499,999
[ $5,000,000 or more

CASES

PURCHASED  REFUND

6/10

6/10

6/10

6/10

6/10

6/10

6/10

6/10

6/10
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WE'VE TAKEN EVERYTHING WE KNOW
ABOUT FRESHNESS AND PACKAGED IT
FOR YOUR CONVENIENCE.,

Bach Old Califernia zose

uses .37 cubic fagt of spaze.

zontaing & poushes, and
weighs about 411bs net”.

A traditional case, based an
3 similar volums of produs,
zonsumas 1.1 zubiz feet:

s differenca of 20%!

That's savings you can

count on right away!

Wikien you serva frash
A Califarnia produsts,
JOU KNOW YOUT CUSIOMErs
will ha back for moral

Old Califorunia’s pouch pack offers freshness
with convenience. It's safe and easv to open.
Dispensing is as easy as pouring. Disposal of
the cnvironmentally friendly pouch is simple and

space-saving,.

When it comes 1o sinrage, the compacs
Old Calsfornin pouch pack uses far less area.
In fact, an Old Califorain case saves 20% over
other cases. Pouch pack cases weigh less, ton —
all of which contributes to handling and freight

savings — and better, morc efficient warchousing.

Best of all. our fu)l product line means

vor'll always have whas 1 mkes to offer ~he

5

treshest ingredients to vour customers.

Clip, zip, zour.
DQispansing

Old California's
pouzh is vimpla,

safa, and halos

aliminata waste,

LCasa cube: 0.87 feet
Case pack: b pcuches
Pallet pattern: 10 tie x 4 high

Canpoed Tomatces ‘'n Puras
= UPC - 44437.14554

* Product Code - 14854/ TC iH
* Met Weight {(Pouch) - 10207

= Met Weight {Casa) - 38 281
~ Gress Case Weight - 40 37515

Tenund Urpaeled Tamatees
‘n Haswy Paras

s UPC - 44437-14734

» Product Code - 14754/TGUN
> Net Weight (Pouch) - 0202

> Net Weight (Casa) - 38,251k

» Gross Case Waight - 40.375th

Trosured Paniadd Tamsareas

w damies Mepea

» UPC - 44437-14854

» Product Code - 1435¢/TGPH
» Net Weignt {Pouch) - 1020z

» Net ‘nght {Casa) - 38.251b

~» Gross Case Waight - 4237300

Derry Haawe Dapceatryad

Tia v Tomearoiac

s UPC - 44437.34104

» Praduct vodc - 34104/CTH

> Nt Waight (Pouch) - 1040

L] Nm Welq:‘n {Casa) - 29,7
> Gross Case quht 41,8750

nmsr Maas Torcentriing

Ve Tseaareoa
> UPL 444.:7 341

2 Product Ccde - 341.:4/CTHH
= Net Weight (Pouch} - 107¢z
» Met Waight (Casel - 40.1281p
> Gross Case Weignt - 42.281h

Tunar Gaey T

S P L dA437.24454

s Product Codae - MAT/PURHK
» Mot Waight (Pouch) - 10747
> Mot Waight (Case) - 40,1280

» Gross Case Waight - 4

Dol Nems it My Ty
o URC - 44437224474

* Product Code - 34474/P8
s Mat \,nggnt {(Poueh) - 107
et Misigat (Dasa) - 2012800
~ Gross Lase Weiaht - 42.25ib

T3 Tamare Yuycs

» UPC - 4443744254

» Product Code - 44784/PT8

» Mot Waight {Pouch} - $11oz

» Plot Waight (Casal - 41.5251b
a Gross Case Waiaht - 43.751b

ey 1M Tematn Sures

~ UPC - 44437-54254

> Proadact ilode - 34284/HTS

» Met Weaight ("3uch} - 1040y

* Met Weight (Case) - 30.75b

» Gross Jaze Waiaht - 41.375b

ey Toweto Saucs

» UPC - 4443774704

» Product Cade - 74104775

> Not Waight (Pouch) - i0éoz

» Mat W°|gh' {Case) - 3278

3 Gross Case Waight - 41 575(b

ey il Tanen

» UPT - 34437.74714

~ Product Code - 74714/C8

» Met Weaight iPouch) - 11702

~ Mat ‘Weight {Case) - 14ilb

~ Grpas Case YWeight - 44,1231k

Fenemium Pty Sancn

> UIPC - 44437.74914

» Product Code - 74914/85PF
> Mot Waight (Pouch) - 10002

* Met Wevqi‘t (Case) - 32.75b

» Gross Case Weicht - 41.373b

_—\,

"m':;l s ST

a UPC - 44437.641C4

* Product Code - 84104/HKA
* Mat We:g)-f ”’onrh‘ - 1170z
» Nﬂt Weight (\,au) - 43.87Sib
= Gross Case Waight - 46!k

Pema Soucw v Ragi






WE TAKE THE BEST TOMATOES IN THE WORLD,
AND CAPTURE THEIR FLAVOR WITH A UNIQUE PROCESS. ..
FRESH FROM THE FIELD.

The cool, clear water... the perfect warmeh Our processing is done with freshly picked.
of the sun... the rich soil... In no other place in specially selected fruir, so vou're guaranroed 4
the world do the elements unite to create product that has becter color, vaste aid

such tomatoes. Rich in texture and ripe texture reiennion. No longer do vou

with color, Calitfornia tomatoes are have to use ingredients chat have Ceen

e
renowned for exceptional flavor, cnhancing reprocessed — often reheated once or

dishes from the very best of kitchens, twice betfore vou ever open the case.

Now, Old California has caprured fornias O Califprnia romato producrs in
v California’s - r
the very essence of tresh, ripe San Joaquin San Joaquin Valley  the convenient pouch pack are just the
Valley tomaroes in a clear plastic pouch pack that  way vou and vour custoniers want them, .

is easier to handle, dispense and shelve. Fresh From the Field.

Chepped, ground, crushed,

sauce, paste or puree:

No matter what blend you
" require, OId California‘s

special pouch contains

freshness you can see,









6 POUCHES ~
6/100 FLUID oz,
(2.84 LITERS)




