
Executive Summary 

Shannon Minerals Ltd. was estabttshed in 1960 by the 0 Mara family and since its inception 
has been a family owned and managed business. Up until 1996 the first generation of the 
family guided the business and since 1 SW the company hap been under the direction of 
Brendan 0 Mara, a former senior sxecutk& with GE Capital, a subsidiary of General Ekdric. 

Shannon Minerals Ltd. specialties in the manufacture of.functiona.l products, both branded 
and own label products and we currently sell to the Worlds leading food retaikrs in 24 
countries on 2 continents. 

Shannon Minerals Ltd. operates; from a modern purpose built fat-aciiity. The faacijity has.achieved 
higher accreditation from EFSIS for the past four years. Shannon Minerals Ltd. has received 
numerous awards for innovation apd export achievements;-we aisu continue to enjoy the 
support of the Irish Governmentand its development age&es. 

The purpose of this‘New Dietary lngredi~?~ Notification for extract of Garcinia Cambogia 
(-)-HCA’ is to allow us setl our funotionat product in the United States of America as a dietary 
supplement. 

In this ‘New Dietary Ingredient Notification for extract of GarGinia Cambogia +)-HCA’ we 
describe the identity of our new #$tary i~g~edjent~ its long histo.ry of use and scientific articles 
relating to its safety, identity and‘tesgng. We establish the relevancy of any safety studies to 
our product and demonstrate a long history of use in food without adverse effect. 

We describe in detail the daily-recommended usage, how this reGommended~level is 25% 
less than the dailv safe level 

We also set out our ability to produce and market products in a safe and tralseable manner, 
regulated to the highest food safety stan@rds. 

Shannon Minerals Ltd. has built a sotid reputation for innovation and market~teading product 
development over the last IO years, focu,sing on scientific davetopment. of new and exciting 
products. Safety and solid scientifs research coupled with inve~m~nt in modem technology 
form the basis of our market leading strategy. 

We strongly believe, on the bag&z of -alt the scient*fic .evidwtce and, history of use, that 
(-)-HCA is a safe irjgrediertt and’that products made wit@~ this-ingredient can reasonably 
be expected to be safe. 
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