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'1'c> \k'hc>m It NIa~,- Concern: 

(?c1 behalf of the American Osteopathir_ _Assc~ci;zci, I "a,0_?"), ~ ;v h:ich re E_,t escr :~s ~s the n a- : ~'i,('iLAO 
Osteopathic I)hvsicians, practicing in 23 specialties nc . suh:,pecialties, I «vriite to f°io,v-icle ouu 

-~ ; comments on direct to consumer promotion. of a e u: .. :~ted me(] acal prociixcts, doc16:er n-z nbe :,O(1 ) 
o354 . 

The A0A has exainined this issue and its irnpact or~ ~ t :ze patients that Nve sei~e, The price ( :,[ 
prescription medications is one of the leading factries contributing to increased health care co,t ; in 
this countrv . Direct advertising campaigns for spe :-,fir_ drugs increase the overall marketiny (osrs fl)[ . 
pharmaceutical companies . These costs are passcd _>n to consumers u1 the form of higher prices, f-(,l 
their medications . 

W'e recommend that future direct consumer adverri.sing not be product specific . The focus of such 
advertising should provide disease specific public: healxh information . 

The _AOA appreciates this opportunity to provide comments on this important issue . If you have 
questions with regard to our comments, please com(act the AO A Department of Government 
Relations at (202) 414-01q-0 . 

Sinccielv, 

. 
Philip L . Shettle, D .O . 
President 

C: President-Elect, 30A, Chairman, Department of Government AffaLirs,,NOA ., Council on 
L~edeial Health Programs, Executive Director 
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