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Dear Ms. Wilkening:

Per your request to my co-worker, Elizabeth Avery, attached is a copy of the Consumer Survey we did in conjunction with FoodFit.com, regarding the Trans-fatty Acid Footnote the FDA has proposed.  The attachment is ordered such that the original Survey, without responses, is presented, and then the responses follow.

Because we did not want to offer any incentives to take this “Survey,” we kept it very brief so that consumers would still be encouraged to take it.  Therefore, we do not have as many screening questions as would be in a normal CLT, but at the same time we did not believe they were necessary for purposes of this Survey.

We focused our Survey on the issue of the Footnote’s clarity (or lack thereof), and whether it is an efficacious communication.  The last two questions of the Survey, questions 5 and 6, really go to the nut of the matter.

What question 5 shows us, is that despite the fact that the Trans-fat Footnote occurs at the bottom of the nutrition facts panels, consumers overwhelmingly (70%) chose the label with the higher trans-fat number.  We also asked consumers why they chose that label, and you will see by the responses that clearly individuals chose this product because it had less fat, calories and saturated fat.  The Footnote appears not to have made a difference to these individuals.

Question 6 gets to the confusion issue, where we directly ask consumers what the Footnote means to them.  Again, an overwhelming majority (67%) indicated that even after reading the Footnote, they do not know how much trans-fat is okay to eat.

While ConAgra Foods supports the labeling of trans-fatty acids, we strongly encourage the FDA and its sister agencies to develop a DRV for trans-fats so that the amount listed on the label can make some sense to consumers.  ConAgra Foods also believes that the label is not the place to attempt a full-scale educational effort of the effects of trans-fatty acids.  That education must come in a more efficacious manner.

Thank you for taking the time with our Survey.

Patricia Verduin, Ph.D.

