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Viaine company offermg
ilternative hearing device

| Its makers say it'snota
2arin aid, it's more like

nsive amplifier.

SCARBOROUGH Maine (AP)
A company that says its “hear-
g enhancement device” is too
ild to be described as a tradition-
hearing aid is lobbying federal
gulators to allow the device to

+ sold over the counter.
FEdouard Gauthier calls his
wice “reading glasses for the
rs” because it 1s so mild he
inks it should be marketed like
ading glasses.

But that would require charig—
es in the way the Food and Drug
Administration defines hearing
aids. People who support the

.. current standard say a hearing

specialist should be involved in
any decision on the use of such
devices.

“We don't recommend this
kind of hearing unit because it’s
just amplification,” said Michele
Dalessio, spokeswoma: for Dijal-A-
Hearing Screening Test, an audiol-
ogist-funded organization that
tests people’s hearing over the
phone and directs them to audiolo-
gists.

When people buy without the
help of a hearing specialist, they
don’t get exactly what they need
or follow-up support, she said.

Gauthier believes his new in-
strument, with printed warnings
advising people to see an ear
doctor or audiologist, will actually

- get people to seek the help they

might not get otherwise.

“Only about two out of 10
people who should wear hearing
aids actually do,” said Gauthier.
“Because of the cost, people think-
ing they might need some hearing
help don’t take the step.”

Formerly based in Philadel-

phia, Audio D bought out finan-
cially troubled Finetone Hearing
of Scarborough last April and
moved all its operations here.
Audio D now has 27 employees,
producing 150 to 200 hearing devic-
es per week.

Audio D plans to start selling
its new device over the Internet
this week, and through audiolo-
gists soon. But it will need to see
if the FDA changes its definitions
before the device can be stocked
on pharmacy shelves.

Called Simplicity, the device
costs $195, compared with $600 to
$2,000 or more for regular hearing
aids. It is among a handful of
“entry level” hearing devices —
less expensive and less powerful
than regular hearing aids.

Unlike typical hearing aids,
which are molded to the user’s
ear canal, Simplicity comes with
a foam tip that can be shaped to
almost any ear.
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Mr. John Maruschak
1210 N. Van Buren St.
. Allenitown, PA 18103-1749
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