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TAbLAwSSLI -- NWrly $3 million $rr paymmtr and m conrumgr 
rofuad offer am part of an rgra4mant to l rttla rllogatlonm that 
a imjor drug aaamuiratur~r and d pxominont boluntaer had& 
organisation doa*ptirsly markotad p&i raliwrra, Clttormy 
dmercrl Bob Buttarrerth l nounamd tadry. 

#ntoriag tha l grmuaoat with Florida md I.8 othr rtrtom wore 
)(oNail Coneummt Produotr Cornparry of Fort Washington, 
?*n4ey~vrolr, and Tba Arthritim Qoundation of Atlanta, bmorgin. 

raoNoi1 and the Tounbrtion wore l aourmd of deception la the 
Mr&atlng og A+thritir Foundatios brand pain raIievora, 4 grraup 
of Low over-theaounter druga mmaufacturrd by MoNoi under a 
financial arrangemat with tha hmlth orqrairrtioa, 

Aamaq thm rllegmd droeptionr wofa 01a14~ that the otml pia 
‘ralirvor~ wore rrpeahlly iormu1mt.d rith hap from the ?ounurtion 
mad were thOrOilore mom dfadtiw t:hra ogP39erablo dmgr, and that 
oom pEoasadr of oroh purahrm would baafit the ?ouadationtr 
effort8 to ha l rthritir. The ala-o wore amdo in milti-media 
advolctieiag rad in-rtora promotional matotiala boginning in 1994. 

Vhem drugs eonbin rarlgoeico coaunon to athor pain relief 
pr0du0t8 ~rd w8r0 d@v*loped with no assist~~ca itom ~hr Arthritir 
poumhtioa, m Wcterwartb raid. nThe Qouadatiot, wna pmld 81 
million a year for uao of LtP name ragardlass of raleo, WhlOh 
novor reaohad a lmfel rmoaorey to arm the qrcmp royrltiem 0n 
individual pUWbalOl.* 

mad&r the rottlmont agreement, CIcNoil will pay $250,000 to 

(more) 
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the National Enrtituto of Arthritir and ~urculookolmtal and Skin 
Disaree., 12% rgoncy of the National Snrtftutm of Roalth, to fund 

r@merrah. In rddition, the oomprny will pay $90,000 to rwh of 
the 19 etatos to oovmr uomta of their fnvoscigatlon. 

Both MONoi and the Foundathoa &to offering to refund the 

prlom of Arthritim Foundation bruad pain rslliovera bought prior 
to irnglemsntrtion of torae Of the mtthment l greemcit, Rsfud 
requorte ohould lnaluds sithor a product rwmipt or a mignad 
l tatunent roIleating tb produot purahmod and the prim paid, 
Refund roquerts clhould bm sent to either ot the following 
addrarrast 

McNeil Canrumar Oroducts Company 
Camp Iii11 Road 
Fort Warhlngton, PA 19034) 

The Arthritio Found&tion 
1330 West Pelrohtrm@ Btre@t, N.W. 

Atlanta, GA 3030% 

Mail* drr l ottlaulamt nogotirttonr with cho mtatmfir McNeil 
Uurouncod late lart month that it warn dlraorrtinuing the ArthritiB 
Foundation l&o elf drugr but would @mteibuts $1.3 million l year 
to thm organiratiaa OWL: the next thrso yewe. 

Xn addition to ?lo?iti, the agreomnt w&s rntorad into by 
Aricoaa, Cml~~orrr~r, Commctiaut, Ill~nOLm, Rentuckty, H8rylmd, 
Yammahurmtto, Mimarotr, XiraourLI New Jerway, New Mexlao, New 
York, Nohi Cardina, P@Mlylvania, TannoePeo, Texae, VaTPront and 
Wisconrh. 

The l groenmot was 4andled for Florida by Chief of sproial 
PromecuCiOno iJade NOrrir and Aseistant Attorney General Todd 
8tLonm. 
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In the Matter of ASSURANCE OF DISCONT~~CE/ 
McNeil-PPC, Inc., ASSURANCE OF VOLUNTARY COMPLI~CE 
McNeil Consumer Products Company, 
and the Anhritis Foundation 

njs Assurance of Discontinuance/Assurance of Voluntary Compliance (‘Assurane’) is 

entered into by the States of Arizona, California, Coanecticut, Florida, Illinois, Kentucky, 

Maryland, Massachusetts, Minnesota, Missouri, New Jersey, New Mexico, New York, North 

Carolina, Pennsylvania, Tennessee, Texas, Vermont and Wisconsin (‘States”), by their 

respective Attorneys General, and McNeil-PPC, Inc., McNeil Consumer Products Company 

and The Arthritis Foundation. This Assurance fokws an investigation by the States into the 

advertising and marketing of Arthritis Foundation pain relief products, which is alleged by the 

States to be in violation of their respective consumer protection starutes. 1 

STATES’ POSITION 

Based upon their investigation the States contend that: 

1. McNeil-PPC, Inc., is a Pennsylvania corporation engaged in the manufacture and 

sale of over-the-counter (‘OTC’) drugs. McNeil-PPC, Inc., operates by and through its 

division, McNeil Consumer Prcxhtcts Company. McNeil-PPC, Inc. and McNeil Consumer 

Products Company are located at Camp Hill Road, Ft. Washington, Pennsylvania 19034. 

1. Ark Rev, Stat. Ann. 66 44-1521 
-& 

; California Business & 
Professions Code @ 17500 g slew and 172 of a: Corm. Gen. Stat. 
8 42-1lOa a m; Chapter 501, Part II, Florida Statutes: 815 TLCS 505/l 
a a; Ky. Rev. Stat. 367.110 

-9 
; Maryland Consumer Prottction 

Act. Md. Corn. Law Code AM. fj 1 -301 a m; Mass. Gen. L. ch. 
93A, $8 1, a a (1993); Minn. Stat 06 325D.4432SF.67, and 325F,69 
(1994); Missouri Merchandising Practices Act. Section 407 RSMo. 
(1994); N.J.S.A. 56.8-l wsto.; Section 57-12-l and 57-12-9, NMSA 
1978 (1995 Re 1.); New York Executive Law 6 63(12) and General 
Business Law 8 l 349and 350; N.C. Gen. Stat. # 75-1.1; Pa. Stat. Ann., 
tit. 73, 8Q 201-1-201-9.2; Tenn. Code Ann. 6 47-18-101, tf; Tex. 
Bus. & Comm. Code Ann. $8 17.41 wrea.;.9 V.S.A. # 2451 gt w; 
sec. 100.18( 1) Wisconsin Statutes. 
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McNeil-PPC. Inc. and McNeil Consumer Products Company are subsequently referred to in 

this Assurance as ‘McNeil. ‘ 

2. The Arthritis Foundation, inc., is a Georgia non-profit corporation with a 

principal place of business at 1330 West Peachtree Street. N-W.. Atlanta, Georgia 30309. 

The Arthritis Foundation is a narional volunteer health agency having 150 chapter and branch 

offices, more than 400,000 members and an annual budget exceeding 882 million. The 

mission of the Arthritis Foundation is to support research to fnd the cure for and prevention of 

arthritis and to improve the quality of life for those affected by arthritis. The Arthritis 

Foundation is recognized as a source of expertise and services for people with arthritis, as well 

as for funding arthritis research. Millions of Americans with arthritis recognize the Arthritis 

Foundation as experts on arthritis. 

3. In June 1994, the Arthritis Foundation and McNeil entered into an agreement 

under which the Arthritis Foundation licensed its name an’d logo to McNeil for use in 

marketing certain over-the-counter (OTC) analgesic products manufactured by McNeil. In 

return, McNeil agreed to pay the Arthritis Foundation royalties of a certain percentage of net 

sales of the products, with a minimum guaranti annual payment of $1 milIion to be paid 

regardless of whether total sales reach cenain specified levels. 

4. Beginning in approximately October, 1994, h4cNe:il and the Arthritis Foundation 

launched a nationwide advertising campaign for four oral analgesic products manufactured by 

McNeil and sold under the Arthritis Foundation name. These four products are: Arthritis 

Foundatio! Pain Reliever, Aspirin Free (the active ingredient of which is acetamiaophen); 

Arthritis Foundation Pain Reliever, Safety Coated Aspirin (the active ingredient of which is 

aspirin); Arthritis Foundation Pain Reliever/Fever Reducer. Ibuprofen (the active ingredient of 

which is ibuprofen); and Arthritis Foundation Pain Reliever/Sleep Aid (the active ingredients 

of which arc acetaminophen with diphenhydramine). These products are subsequently referred 

to in this Assurance as ‘Arthritis Foundation Pain Relievers.’ 

-2- 
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5. McNeil manufactures or causes to be manufactured ach of the above OTC oral 

analgesic products. As allowed by the 1994 licensing agreement, the advertising and 

packaging of each of these products prominently fcarures the Arthritis Foundation name and 

logo. 

6. Arthritis Foundation Pain Relievers contain active ingredients thar are chemically 

identical to the active ingredients found in other OTC ofal anafgaic products. 

7. Arthritis Foundation Pain Relievers provide no greater efftcacy than other OTC 

oral analgesics containing the same active ingredients. 

8. Since 1994 McNeil periodicaily has advertised and promoted the Arthritis 

Foundation Pain Relievers through a nationwide advertising campaign consisting of television, 

radio, print, in-store promotional materials, coupons, product rmples. and direct mailings to 

consumers. Such advertising and promotion has not bczn continuous. Attached as Exhibit 1 is 

a copy of the text of an illustrative television advertisement for Anhritis Foundation Pain 

Relievers, which was broadcast nationally and extensively, from November 12, 1994 through 

January 16. 1995. with substantially similar television adveni~ements having been broadcast 

from January through May 1995. 

9. The Arthritis Foundation actively reviewed and approved all advertising, 

packaging and other promotional materials used in the marketing of Arthritis Foundation Pain 

Relievers. 

10. McNeil and the Arthritis Foundation targetedI the advertising campaign for 

Arthritis Foundation Pain Relievers primarily co consumers over 50 years of age, especially 

women. 

11. Television advertisements for Arthritis Foundation pain relievers have reached 

millions of American consumers. 

12. The States believe that, for rcBsons that include the following, advertising for 

Arthritis Foundation Pain Relievers has had the capacity and tendency to mislead, deceive and 

confuse consumers: 

-3- 
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a. Advertisements for Arthritis Foundation Pain Relievers through 

approximately June I. 1995, represented. directly and by implication. that the products 

themselves, rather than the brand, were *new.’ and the products’ packaging and inserrs 

through approximately July 1995 represented that the products were ‘new. g In fact, the 

active ingredients of all four the Arthritis Fouodation Pa.in Relievers are and have been 

available for some period of time to consumers in various other OTC oral analgesic 

products. 

b. Advertisements for Arthritis Foundation Pain Relievers have represented 

that the Arthritis Foundation ‘helped to crate’ the prcxiucl~ when, in fact, all four 

products were manufactured by or for McNeil. The Arthritis Foundation did not 

contribute any funds nor provide any assistance for creation or development of any of the 

products. Additionally, McNeil did not ‘create’ Anhritis Foundation Pain Relievers, 

because the active ingredients do not represent any new analgesic formulations not 

already available on the OTC market and approved by the United States Food and Drug 

Administration. 

C. Advertisements for Arthritis Foundation Pain Relievers have represented, 

directly and by implication, that Arthritis Foundation Pain Relievers are effective 

because they have been created by, produced by or are endorsed by the Arthritis 

Foundation. In fact, Arthritis Foundation Pain Relievers are no more effective than 

other OTC oral analgesics containing the same active ingredients. 

d. Advertisements for Arthritis Foundation Pain Relievers have represented, 2 
directly or by implication, that with each purchase of the products, consumers will be 

supporting the Arthritis Foundation or contributing tot fmding a cure for arthritis. In 

fact, under the trademark licensing agreement between McNeil and the Arthritis 

Foundation, the Anhritis Foundation reeeivw a guaranteed minimum $1 million payment 

annually from McNeil. To date, sales of Arthritis Faundation Pain Relievers have not 
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reached sufficient levels to trigger any additional royalties from McNeil to the Arthritis 

Foundation above the guaranteed minimum. 

e. Advertisements for Arthritis Foundation Pain Relievers have represented 

(hat a portion of each product purchase will go to research to help find a cure for 

arthritis bur have failed to disclose that: (i) McNeil will pay $1,000,000 annually to the 

Arthritis Foundarioa regardless of whether consumers purchase the prcxks; and 

(ii) until product sales reach a certain level, the consumer’s purchase of the product will 

not affect be annual amount paid by McNeil to the Arthritis Foundation for arthritis 

research, 

f. Advertisements for Arthritis Foundation Pain Relievers have IWI disclosed 

cl&y and conspicuously the source or manufacturer of the products (McNeil) and the 

affiliation, connection or relationship between Arthritis Foundation and McNeil. 

6 Advertisements for Arthritis Foundation Pain Relievers when representing 

that such products were “doctor recommended’ failed to clearly and conspicuously 

disclose chat such representations were for the specific ingredients of the Arthritis 

Foundation Pain Relievers and not for the Arthritis Foundation Pain Reliever products 

themselves. 

h. Advertisements for Arthritis Foundation Pain Relievers have represented, 

directly or by implication, that such products contain ‘four different . . . formulas’ and 

are “especially formulared’ when, in fact, none of the products’ ingredients or formulas 

are special or different from other OTC analgesics containing the same active 
2 

ingredients, altbough the aspirin formulation is safety coated. 

MCNEIL’S AND THE ARTHRITIS FOUNDATION’S POSJTION 

13. McNeil and the Arthritis Foundation contend that Arthritis Foundation Pain 

Relievers are a complete line of medicines that include all of the major OTC internal analgesic 

medicines commonly utilized by physicians in treatment programs for the most common forms 
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of arthritis, combined with public education and informational messages and offerings that the 

Arthritis Foundation felt were important to get out to persons With arthritis. 

14. McNeil and the Arthritis Foundation contend that the advertising, packaging or 

labeling for Arthritis Foundation Pain Relievers products is in all respects true and not false, 

misleading or deceptive, and further contend that: 

a. Use of the term ‘new- in product advcnising, through approximately June 

1, 1995, and on product packaging and inserts through approximately July, 1995, was 

tr&?~l and nondeceprive, because: (i) ‘new’ referred to the Mhritis Foundation brand 

of pain relievers and not to their active ingredients: and (ii) the products have unique 

attributes in addition co the pain relief products themselves, including an offer of a free 

full one year membership in the Arthritis Foundation, an 800 telephone number for 

consumers to call for more information and the fact that a ponion of sales proceeds is 

devoted to arthritis research; 

b. The Arthritis Foundation ‘helped to create’ this new brand of pain 

reliever products by licensing use of the Arthritis Foundation name and logo in the 

advertising and sale of the products and participating in brand offerings and marketing 

strategy, The Arthritis Foundation also ‘helped to create’ Arthritis Foundation Pain 

Relievers by developing the free membership offering, the 800 telephone number 

arthritis information line, and other aspects of the total product offered under the 

Arrhitis Foundation Pain ReIievers brand; 

C. Each Arthritis Foundation Pain Reliever is an effective analgesic product, 

based on many years of research and expenise with respect to the use of acetaminophen, 

ibuprofen and aspirin. Therefore, any efficacy claims arising from advertisements for 

Arthritis Foundation Pain Relievers are tnre; 

d. The claim that ‘pan of your purchase price goes to research to help find a 

cure for arthritis” is true and not misleading and does not have the tendency and capacity 

to mislead consumers about the nature of their purchasing decision or the amount of 
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proceeds from the sales of the products that will be contributed to the Arthritis 

Foundation: 

e. Advertisements for Arthritis Foundation Pain Relievers need nor identify 

the product manufacturer or describe McNeil’s relationship with Arthritis Foundation 

and the failure to do so is not deceptive or misleading. McNeil and the Arthritis 

Foundation further contend that in the case of Arthritis Foundation Pain Relievers, the 

packaging for the products clearly states, ‘Distributed by McNeil-PPC, Inc., a Johnson 

& Johnson Company, Fort Washington, PA 19034 U.S.A..’ 

f. Advertisements for Arthritis Foundation Pain Relievers that contain 

‘doctor recommended’ claims are true, nondeceptive and substantiated. Such claims 

refer to doctors recommending the products’ active ingredients. 

g - Advertisements for Arthritis Foundation Pain Relievers that make the 

claims ‘four different . , . formulas or ‘especially form~ulated‘ are nondeceptive in that 

Arthritis Foundation Pain Relievers include different types of pain relievers with 

different active ingredients, each of which is designed for temporary relief of certain 

types of arthritis pain and the pain of inflammation. One is formulated to minimize 

stomach irritation that might otherwise occur with use of the active ingredient. 

GENERAL PROVISIONS 

15. This Assurance does not constitute any admission by McNeil or the Arthritis 

Foundation for any purpose, or of any violation of any state or federal law or regulation, 

McNeil and the Arthritis Fbundation state that they are entering into this Assurance solely to 
3 

avoid the significant expense of defending against the States’ allegations in nineteen states, and 

do so without admining any wrongdoing and for settlement purposes only. 

16. This Assurance shall be governed by the laws of the above named States. 

17. This Assurance does not constitute an approval by the States of any of McNeil’s 

or the Arthritis Foundation’s advertising, programs or practices and neither McNeil nor the 

Arthritis Foundation shall make any representation to the conrwy. 
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18. This Assurance may be executi in counterpans. 

19. The signatory States shall not institute any civil proceeding or take any civil 

action against McNeil or the Arthritis Foundation under the States’ above cited consumer 

protection statutes for any advertisement for any Arthrirp Foundation Fain Reliever product 

published prior to the execution date of this Assurance. 

DEFINITIONS 

20. As used in this Assurance, the following terms shall have the following 

meanings: 

a. ‘Advertisement’ mtans any oral, written, graphic or pictorial statement or 

representation directed to wnsumers in the course of business, regardless of the medium 

of communication employed, and includes product packages, labels or product inserts. 

b. ‘Clear and conspicuous’ or ‘clearly and conspicuously’ means that the 

statement, representation or term being disclosed is of such size, color, wntraSt and 

audibility and is so presented as to be readily noticed and uadersti by the person to 

whom it is being disclosed. 

C. ‘Competent and reliable scientific evidence’ means such tests, analyses, 

research, studies, or other scientific evidence conductrd and evaluated in an objective 

manner by persons qualified to do so, using procedures generally accepted in the 

profession to yield accurate, reliable and reproducible results. 

d. “Covered product’ includes the four Arthritis Foundation Pain Relievers 

ider$ficd in paragraph 4, and any internal analgesic prducts, whether prescription or 

non-prescription, which may be developed or marketed pursuant to the 1994 license 

agreement entered into between the Arthritis Foundation and McNeil. 

RELIEF 

21. This Assurance applies to McNeil-PPC, Inc., McNeil Consumer Products 

Company, and the Arthritis Foundation, together with their subsidiaries, employees, agents, 

successors and assigns. 

-8- 
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22. In any future advertisement for any of the Arthritis Foundation pain reliever 

products described in paragraph 4, neither McNeil not the Arthritis Foundation shall: 

a. Represent, directly or by implication, that rhe product is ‘new.’ 

b. Represent, directly or by implication, that the Arthritis Foundation has 

‘helped to crate’ the product, or represent that the product is manufactured by or comes 

from the Arthritis Foundation. 

c. Represent, directly or by implication, that the product is recommended by 

doctors unless: (i) the advertisement clearly and conispicuously discloses that such 

representation applies to the specific ingredient(s) of the: product and not to the product 

itself, if that is the case; and (ii) McNeil and the Arthritis Foundation possess, at the 

time any such claim is made, competent and reliable scientific evidence to substantiate 

the claim. 

d. Represent, directly or by implication, that a portion of the proceeds of 

each purchase will go fo the Arthritis Foundation or to fund research to fold a cure for 

arthritis, unless the advertisement: (i) accurately reprcxnts the fnancial terms of the 

licensing agreement between the Arthritis Foundation and McNeil; or (ii) clearly and 

conspicuously discloses that McNeil pays the Arthritis Foundation a guaranteed 

$1 miilion each year plus 4% or 5% of net product sales, if sales reach agreed minimum 

levels. Nothing in this Assurance shall be canst~ed to prevent McNeil or the Arthritis 

Foundation from truthfully representing in advertisements for Arthritis Foundation Pain 

Reliever products that the Arthritis Foundation uses the proceeds it receives from McNeil 
L’ 

to fund research to find a cure for arthritis, if that is the case. 

e. Represent, directly or by implication, that the product is ‘especially 

formulated’ or contains a different formula than otbar OTC oral analgesic products, if 

the product’s active ingredients are the same as those found in other OTC analgesic 

products already cleared for OTC marketing by the United States Food and Drug 

Administration; provided, however. nothing herein prevents the representation that the 

-9- 
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Arthritis Foundation Pain Relievers contain formulas that differ one from another or 

from advertising that the aspirin is safety coated to reduce stomach irritation. 

23. With respect to any advertising for a covered product, McNeil and the Arthritis 

Foundation shall clearly and conspicuously disclose or cause to be disclosed: 

a. That McNeil is the manufacturer or, as applicable, distributor of the 

product; 

b. The active ingredienr of the product. 

24. In the event that any consumer requests in writing from McNeil or the Arthritis 

Foundation a refund of the price paid for an A&ribs Foundation Pain Reliever purchased 

prior to the execution of this Assurance or prior to compliance by McNeil and the Arthritis 

Foundation with this Assurance, whichever entity received the request shall promptly refund fo 

the consumer the full purchase price of the Anhritis Foundation Pain Reliever. McNeil and/or 

,fie Arthritis Foundation may require, as a condition of entitlement to such a refund, that the 

consumer furnish proof of purchase, which, at the consumer’s option, may include either a 

receipt for the purchase of the product or a writing, signed by the consumet, which states the 

name of the specific product purchased, the date and place of purchase and the amount paid for 

the product. If there is a dispute about the amount paid for the product, McNeil or the 

Arrhriris Foundation may refund an amount equal to the product’s prevailing retail price in the 

retail outlet or geographic arts in question, as reasonably determined by McNeil or the 

Arthritis Foundation. 

25. 3 McNeil and the Arthritis Foundation shall provide a copy of this Assurance to aI1 

officers and employees who have responsibility for developing, placing, or authorizing 

marketing programs, advertisements, or promotional materials for any covered product. 

26. No later than 90 days following the execution of this Assurance, McNeil and the 

Arthritis Foundation shall provide to each of the States a report setting forth in detail the steps 

McNeil and the Arthritis Foundation have taken to comply with the terms of this Assurance. 

-lO- 
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27. McNeil agrees to pay directly to the Natioaai Ioscitutc of Arthritis and 

Musculoskeletal and Skin Discasu (MAMSD), an agency of the National Institutes of l&&b 

(MH), within ten (10) business days after the execution date of this Assurance, the sum of 

$250,000, for the express and sole purpose of conducting or supporting scientific research 

relating to the detectioa, diagnosis, treatment and/or prevention of arthritis; provided that such 

payment shall be restricted so as to preclude its ‘&e for payment of administrative expenses of 

NIAMSD or NIH or for allocating arthritis raearch grants from such payment by NIAMSD or 

NIH to either the &thritis Foundation or McNeil. 

28. McNeil agrees to pay to the States, within ten (10) business days after the 

execution date of this Assurance, the sum of S90,OOO to each of &he participating States. Such 

sum is to be used by the individual States for attorney fees or costs of investigation, or it shall 

be placed in or applied to the consumer education, litigation, local consumer aid, or revolving 

account or fund of soy of the Stares or used for consumer protection or education purposes, at 

the discretion of the Attorneys General as permitted under their rspective state laws. 

Dated: ,19% 

MCNEIL-PPC, INC. and 
MCNEIL CONSUMER PRODUCTS COMPANY 

GlUN’T WOODS 
Attorney General of Arizona 
NOREEN MA-ITS 
Assistant Attorney General 

Sfian 0. Perkins, Resident, 
its duly authorized agent 

3 

DANIEL E. LUNGREN 
Ammy General of California 
ALBERT N. SHELDEN 
Deputy Atmmcy Gtnerai 

G ,L-J lQ/+lL 
Kathrya X. Meisel, Esquire 
Counsel For McNeil-PPC, Inc. and 
McNeil Consumer Products Company 

RICHARD BLUMENTHAL 
Attorney General of Connecticut 
MEGAN O’NEILL 
Assistant Attorney Generai 

ROBERT A. BU’ITERWORTH 
Attorney General of Florida 
JACK A. NORRIS, JR. 
TODD I. STONE 
Assistant Attorneys Generat 
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THE ARTHRITIS FOUNDATION 

~zgii--: 3 
Don L. Riggin, President and CEO, 

its duly authorized agent 

Allton & Bird 
One Atlantic Center 
1201 W. Peachtree St. 
Atlanta, GA 30309-3424 

Counsel For The Arthritis Foundation 
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JAMES E. RYAN 
Attorney General of Illinois 
DEBORAH HAGAN 
STEPHEN ROTELLO 
Assistant Attorneys General 

A. B. CHANDLER IJI 
Attorney General of Kentucky 
DAVID VANDEVENTER 
Assistant Attorney General 

J. JOSEPH CURRAN, JR. 
Attorney General of Maryland 
WILLLAM D. GRUHN 
Ass.istant Attorney General 

SCO’TTHARSHBARGER 
Attorney General of Massachusetts 
DCMNA I.. PALERMINO 
Assistant Attorney General 

HUBERT H. HUMPHREY III 
Attorney General of Minnesota 
DAVID WOODWARD 
Assistant Attorney General 

JEREMIAH W. (JAY) NIXON 
Attorney General of Missouri 
JARED R. CONE 
Assistant Attorney General 

DEBORAH T. PORT12 
Attorney Genera) of New Jersey 
PAUL R. KENNY 
Deputy Attorney General 

TOM UDALL 
Attorney General of New Mexico 
ROBERTA D. JOE 
Assistant Attorney General 

DENNIS C. VACCO 
Attorney General of New York 
SHIRLEY STARK 
Assistant Attorney General 

-12- 
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MICHAEL F. EASLEY 
Attorney General of North Carolina 
L. DARLENE GRAHAM 
Assistant Attorney General 

THOMAS W. CORBETT, JR. 
Attorney General of the 
Commonwealth of Pennsylvania 

STEPHEN M. HLADIK 
Deputy Attorney General 

CHARLES W. BURSON 
Attorney General of Tennessee 
STEPHEN KNIGHT 
Assistant Attorney General 

DAN MORALES 
Attorney General of Texas 
ROBERT E. REYNA 
Assistant Attorney General 

JEFFREY L. AMESTOY 
Attorney General of Vermont 
ELLIOT BURG 
Assistant Attorney General 

JAMES E. DOYLE 
Anorncy General of Wisconsin 
BARBARA W. TUERKHEIMER 
Assistant Attorney General 

[States’ counterpart signature pages to follou 
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