DESCRIPTIVE STATISTICS ON GROUPS 1-4

Exhibit 4

BASED ON IMS DATA
2001 - 2002
Primary Share of Total Share of Unit Sales within Group Weighted Average Wholesale Price
Group/Channel Ownership Unit Sales Generic Brand CFC Brand HFA Generic Brand CFC Brand HFA
(Description) (Percent) (Percent) (Percent) (Percent) (3 Dollars) ($ Dollars) ($ Dollars)
(1) 2) ()] 4) (9] (6) @) 8)
A. Group 1 Private 839 % 88.1 % 42 % 77 % $ 568 $ 2488 $ 27.88
Chain Stores
independent Stores
Maii Order
Food Stores
Long-Term Care
Home Healthcare
Miscelianeous - Cther
B. Group 2 Private/ 43 % 740 % 234 % 27 % $ 334 $ 1333 $ 2414
Clinics Public
HMOs
Universities
C. Group 3 Private 6.0 % 520 % 473 % 08 % $ 478 $ 983 $ 2268
Non-Federal Hospitals
D Group 4 Public 58 % 799 % 19.8 % 03 % $ 208 $ 804 $ 18.64
Federal Facilities
Prisons

Note Channels are defined by IMS. Within each Group, channels are listed by decreasing total unit sales
Detail may not add to 100 percent due to rounding

Source IMS data





