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(GROCERY MANUFACTURERS OF AMERICA

MAKERS OF THE WORLD’S FAVORITE BRANDS OF
FOOD, BEVERAGES, AND CONSUMER PRODUCTS





October 22, 2003

Christine L. Taylor, PhD.
Director

Division of Nutritional Products, Labeling and Dietary Supplements

Center for Food Safety and Applied Nutrition 

Food and Drug Administration

5100 Paint Branch Parkway

College Park, MD  20749

REFERENCE:  Docket 02P-0505
Dear Dr. Taylor:

The Grocery Manufacturers of America (GMA)
 appreciates this opportunity to endorse the comments submitted to FDA on August 14th by The International Tree Nut Council Nutrition Research & Education Foundation (INC NREF) outlining clarification on the products that would be allowed to use the newly approved qualified health claims for nuts.  GMA also supports the recommendation that the agency give consideration to slightly altering its criteria with respect to enforcement discretion for nut-containing products from the current criteria.  Specifically, GMA believes the agency should move from the position that such products contain at least 11 grams of nuts and meet the definition of a “low cholesterol” food and a “low-saturated fat” food to a position requiring only that food contain at least 11 grams of nuts and meet the definition of a “low-cholesterol” food.  Since “low-cholesterol” foods must contain 2 grams or less of saturated fatty acids per reference amount customarily consumed (RACC), the application of this criteria would provide manufacturers with a small amount of additional flexibility with respect to the non-nut ingredients that could be used, or allow such products to contain more than 11 grams of nuts per RACC.    
GMA strongly supports the pre-notification procedure adopted by FDA for qualified health claims in this interim guidance.  GMA fully supports and commends FDA for their flexibility in accepting the consumer research data of INC NREF that ultimately led to the determination of the qualified health claim language for nuts.  GMA applauds the agency for applying flexibility in the disqualifying levels for health claims for a food when the agency believes that consumers would benefit from an appropriately qualified claim, for example, in the case of nuts about consumption of the food, in this case, nuts, (i.e., “See nutrition information for fat content”).
Lastly, GMA and its member companies look forward to working with the Agency on qualified health claims so that consumers receive responsible and truthful information about foods, diet and health. 
Sincerely, 
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Alison Kretser MS, RD

Director, Scientific and Nutrition Policy    
� GMA is the world's largest association of food, beverage and consumer product companies. With U.S. sales of more than $500 billion, GMA members employ more than 2.5 million workers in all 50 states. The organization applies legal, scientific and political expertise from its member companies to vital food, nutrition and public policy issues affecting the industry. Led by a board of 42 Chief Executive Officers, GMA speaks for food and consumer product manufacturers and sales agencies at the state, federal and international levels on legislative and regulatory issues. The association also leads efforts to increase productivity, efficiency and growth in the food, beverage and consumer products industry.








